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The most important free tools for any website owner 

Google Webmaster Tools 
& Google Analytics 
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An introduction to Google Analytics and 
Google Webmaster Tools  

Google Analytics 
Google Analytics helps you analyse visitor traffic and paint a complete 
picture of your websites audience and their needs. This data enables you to 
make informed decisions about where to focus your energy on website 
improvements. 

url: www.google.com/analytics 

Google Webmaster Tools 
Google Webmaster Tools provides you with detailed reports about your pages' 
visibility on Google. Diagnose problems, discover your link and query 
traffic and share useful information about your website with Google. 

url: www.google.com/webmasters  
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www.google.com/webmasters  
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> Google Webmaster Tools  

What will Google Webmaster Tools show you? 

  Search phrases that your website appears in Google for 
  Any inbound links to your website from other websites 
  Sitemaps you have submitted to Google (pages, Images…) 
  Errors with your website (connection errors, not found pages…) 
  HTML improvements that can be made to your website 
  Details about your websites structured data (Rich snippets) 
  + Much more 
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Google Webmaster Tools 
> Search phrases your website appears in Google for 

Number of clicks 

Number of impressions 

Starred queries 

Adjust the data 
date range 

Filters 

Change 

Search phrases 

Number of queries 

Avg. Position 
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Google Webmaster Tools 
> Inbound links to your website from other websites 

Who is linking to your content? 

Total number of 
links to your 
website 

What content is 
being linked to? 
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Google Webmaster Tools 
> Sitemaps for Google to understand your site 

The sitemaps you 
have submitted 

Submitted vs 
Indexed 
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Google Webmaster Tools 
> Errors with your website 

Page not found 
Number of pages 
not found vs date 

The not found page 
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Google Webmaster Tools 
> HTLM improvements that can be made to your content 

The HTML issue 

The duplicated title tag 
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Google Webmaster Tools 
> Structured data found on your website 

Structured data type 

How this looks in 
Google Search results 
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Structured data 
The great thing about rich 
snippets is that it lets your 
website stand out compared to 
a non-structured website 

Webmaster Tools 
> Structured data 

Breadcrumb 

Rating 

Stock level 

Price 
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> Google Webmaster Tools  

A quick recap on Google Webmaster Tools 

  Shows search phrases you appear in Google search results for 
  Shows inbound links to your website from other websites 
  Shows sitemaps you have submitted 
  Displays any errors with your website 
  Shows any HTML improvements that can be made 
  Shows your structured data 
  + Much more 
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www.google.com/analytics  
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> Google Analytics 

What information is available in Google Analytics? 

  Real-time website data 
  Information about the websites audience 
  Who is driving traffic to the website 
  Most visited website content 
  The websites top landing pages 
  + Much, much more 
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Google Analytics 
> Real-time data 

Number of people 
on the site right now 

Top referring 
sites 

Number of 
visitors on page 

Keywords used to 
find your website 

Active pages 

Social traffic 
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Google Analytics 
> The audience 

Total number of 
web pages visited 
by the visitors 

Date range 
Note: you can also 
compare date ranges 

Unique visitors 

Total number 
of visits 

Average 
Number of 
pages visited 
per visit 

Average visitor 
duration 

Number of new 
visitors 



www.sck-webworks.co.uk 

Google Analytics 
> Traffic sources 

Organic traffic from 
search engines 

Traffic from 
easy to 
remember urls, 
bookmarks and 
favorites 

Referral traffic 
from other 
websites 

Traffic from social network 
posts 
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Google Analytics 
> Referral traffic 

Referral source Number of 
visits from this 
referral 

Identify weaknesses in the 
links. It could be that they 
are linking to a weak off 
topic page 
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Google Analytics 
> Most visited site content 

Webpage 

Number of 
page views the 
page had in the 
given period 

Average 
amount of time 
the user has 
spent on the 
webpage 

Bounce Rate is 
the percentage 
of people who 
left your site 
from the page 
they entered on 

Exit rate is the 
number of 
people who 
leave your 
website from 
that page 
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Google Analytics 
> Top landing pages 

Webpage 

Number of 
visits to the 
page in the 
given period 

Percentage of 
new visits to the 
page 

The average 
amount of time a 
user spends on 
the site after 
landing on the 
page 
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> Google Analytics Tips 

My tips on using Google Analytics effectively 

  Exclude local traffic in your data using filters 
  Track on and offline campaigns using the Google url builder 
  Set up dashboards for consolidating important reports 
  Add event tracking to elements on your website 
  If you sell products online, be sure to set up conversion tracking 
  Set up goals (e.g. a conversion, event, length of time on site…) 
  Link your Google Webmaster tools account to Google Analytics 
  Run A/B or A/B/C experiments to see what works 
  Make annotations when you make changes on your website 
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> About SCK Web Works Ltd 

Team of 8 web professionals covering every aspect of web 

Located in Kendal, Cumbria 

6 years in the web business 

Created over 150 websites 

Tel: 01539 722 712 
Email: team@sck-webworks.co.uk 
Web: www.sck-webworks.co.uk 

Thank you for listening… 


